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Page 2:
[Tom picture at airport intro…]

‘Hello, my names Tom and I spend a lot of time at airports.’ 
-------------------------------------------------------------------------------------------------------

Page 3 / Introduction:
I am fortunate enough to travel a lot for my work. Which means I spend a lot of time at airports. In fact I know how to say airport in 20 languages [a little depressingly I can’t introduce myself in nearly that many].

So, the campaigns aspiration to connect people at the airport really resonates with me. I totally recognise how we all sit in our little bubbles at airports doing the best we can to ignore one another, headphones on, head buried in our kindles or netflixs. Its potentially amazing social mix, a potential, which is completely wasted. I really like the idea of changing this, creating a space where people mix, have a conversation. It’s fun and fascinating to watch worlds collide – both the people and the cuisines. 

I also really like the ides of marrying this connection to food. Breaking bread with someone is an act of friendship. It’s a connection that resonates with everyone. In every single culture, in every corner of the world we eat together. Its how humans come together, its how we connect. This connection, intermixing is neatly mirrored in the fusion cuisine. Because food is identity isn’t it – its who we are and where we come from – its one of the thing that defines us. So this parity between disparate cuisines being blended and new friendship being forged is very strong. 

So the essence of the way I would approach this film would be to emphasis and celebrate the differences and similarities in the people we bring together and the cuisines that the chef fuses. However, there is a danger here too. We don’t want to make it overly serious and pompous. There is nothing worse than those shows that over egg everything. It’s got to be funny. So as well as wanting to celebrate the fusion of people and cuisines I’d be looking to stir in some warm, natural comedy. I want the film to be light on its feet, charming and witty. If we can make our audience laugh then we had taken it to the next level. Elevated it above the ‘brand’ food spot and into something that will really, truly engage, entertain and connect with audiences. Brevity actually reinforces serious messages; it’s like the spoonful of sugar that helps the medicine go down. It also won’t make us seem pretentious and overreaching. Make them laugh. 

Over the next few pages I am going to layout how I’d approach directing this campaign. I actually think filmmaking and cooking are extremely similar. You put this huge amount of love, expertise and effort into this fleeting, ephemeral thing that is enjoyed once and then is nothing more than a good memory. This is how I’d go about making that memory. Like all good frustrated chefs I am going to prepare my ingredients and then bring them together in the pan. So I’ll split this treatment into the ingredients and then the actual treatment – an example of how they might all come together. 

I am captivated by the documentary ad’s remarkable ability to reach audiences in the most direct and moving of ways. The authenticity of the unscripted line and the elegance of the unrehearsed phrase can bring a profound dignity and realism to a campaign, a realism that is not easily dismissed or ignored. 

This same authenticity seems to have been the cornerstone of Lidl’s recent work and I am really excited by the way this new creative builds on those previous campaigns. Builds on Reach across the aisle, Little tickets & Fly Babbies

-------------------------------------------------------------------------------------------------------

Title Page. PART 1. THE INGREDIENTS. 

-------------------------------------------------------------------------------------------------------

OPPOSITES 

Lets start at the beginning, with the raw ingredients – the people. As always with my work it’s all about the documentary casting. Finding real people who will shine on screen I’m all about this sort of thing; getting the best out of someone on camera, casting folks who are full of human warmth and creating an environment in which they can shine.

BUT with this project we have another opportunity, to bring people together - an opportunity to play fusion chef with our cast. It’s key to cast people who are going to work together in scene. People who come from completely different worlds, whose cultures are alien to one another, who would never normally even meet let alone eat together. But despite this will find a common connection and be curious about one another. 

So I’d be looking to cast people from strikingly different worlds. I’d be fascinated to eves drop on the dinner conversation of say…

· A Hasidic Jew from Israel and an R&B producer from Atlanta
· A Japanese video games designer and a human rights lawyer from Sierra Leone
· An Australian sheep farmer and a member of the British aristocracy  

My point is let’s be ambitious. There is temptation when making documentaries to confuse ‘real’ people with ‘conventional’ people – to look for boring folks because somehow ‘boring’ is real. But its not, real life is always more eccentric, moving and downright surprising than anything you can make-up. Just think about that unusual Korean guy at your local 7/11 or the absurdly handsome barista at the coffee spot you go to every day. Or that teaching assistant who is so amazing with your kids. Amazing, idiosyncratic and wonderful people surround us so lets be bold and cast them. Lets find the utterly brilliant diamonds that are going to surprise and delight our audience. Who you simply can’t stop watching. This contrast is where a lot of the natural comedy I spoke about in the introduction is going to come in. 

Broadly I’d be looking for mix of age, gender and ethnicity but not to the point where we compromise the stories. I’d choose the character over the demographic every time. Warm people, fun, with open faces that are full of character. 

-------------------------------------------------------------------------------------------------------

Passionate About Food

As I said in the opening food is about identity. The Wiener schnitzel, the chole bhature and even my own native fish and chips help define our national characters. So part of my casting target would be to find people who are passionate about their national cuisines. People who care and will be fascinated and delighted by a chef creating an individually tailored fusion feast to order. So our example of the Rabbi and R&B producer would have to love peach cobbler and baklava and so would be fascinated by the fusion dessert our chef prepared [peachlava… bakcobbler…?]   
But how do we do this? 

It’s a balance of authenticity and allowing ourselves enough freedom to find amazing people. I’d want to work with real travellers, who are really traveling to NYC around the rough time we intend to film. I think we can invite people early or ask them to stay on for the shoot with out threatening our authenticity. 

But I’d want to avoid completely engineering the cast by flying people in specifically and exclusively for the shoot. Being authentic is important and I’d want to be ambitious and set the target of casting real travellers. These could of course be frequent flyers but the key is that they are genuinely coming through the airport or do so regularly. Being rigorous like this will aid the realism in the film and also mean that our audience’s bullshit detectors wont be activated. I find that too much construction invalidates the magic of documentary. Its about taking too that line but not crossing it.  

To find these people my casting team and me would employ a raft of techniques. The key is to spread our net very wide indeed. There are no short cuts in casting, so we’d just have to connect with and pre-interview a large array of potential people. We’d principally do this through social media. Using a mix of old fashioned ‘searching’ and adapting advertising algorithms to find folks coming through JFK. You also have to be creative in where you look. Find fascinating forums and seed in questions, reach out to bloggers and come at it from unusual angles. I’d also be keen to explore ways that we might be able to utilise JetBlue’s social handles, frequent flyers and true blue database. This would all be done with the appropriate level of privacy and respect. 

Casting Example

I am very aware that when I write things like this it all sounds fairly academic. So I thought I’d include a real life example, one harvested from organic social media. 

Could lucy / jost et al find me a real genuine example?

This is Rosie Milton. Rosie is 22 from Fort Lauderdale, FL. She’s coming to NYC this weekend to interview for a place on NYU’s prestigious Business Management degree. She ‘passionate about business’, collects calculators, speaks 3 languages and LOVES lobster roles… “So good”. I know all this about her just from her social. And just in case you think I made it up here she is on twitter [hyper link] and her she is of facebook [hyperlink]. My casting team helped me find her and while they were at this they also found Fauzia Cassamo who is going to pass through JFK at exactly the same time as Rosie. Fauzia is from Mozambique. She’s a mother of three. She works as a librarian trying to get education resources to rural communities. She’s coming to New York with her son. Its the trip of a life time and she’s looking forward to seeing “everything on broadway”. I’d like to hear what Rosie and Fauzia had to say to each other over a lobster role drenched in Matapa sauce, wouldn’t you? 
Anyway, that illustration comes from a superficial look. I think a deep dive would generate many fascinating possibilities and then the art would be to match people together to create that alchemy on screen.      

A Few Practical Thoughts on Casting 

I hate to get all boring but I think it’s worth mentioning a few practical considerations around casting. The reality is that we will need to ask people to be with us well before their flight if they are genuinely going on that day. We can’t have people stressed over getting their plane. 

But the key element here is to do several couples and look to only feature one or two in the final film. To ensure we get the best possible material I would recommend shooting as many different couples as we can cram into our shoot window. This way we have insurance against a dinner falling flat and we have the luxury of choosing the absolute strongest in the edit suite. Coverage is a way to ensure against the unknowns inherent in the documentary form.  

Casting The Chef

But we aren’t just casting our diners of course we are also casting the chef. I think the preliminary work that’s been done on the chefs is spot on. The fusion chefs seem exactly the right way to go. The food creations need to be spectacular and this will be aided by our casting methodology of pre-casting the diners. Meaning our chef can prepare and research their creations ahead of the shoot. 

[bookmark: _GoBack]I see the chef as having a more visual role than dialogue. I’d conduct an in process interview with them…. 



The Environment

But it’s not just about the casting. Another key aspect of what I do is to create an environment in which they can shine. Pull the best out of them.  





Casting the chef. 

Several characters.
Cinematography / Camera techniques
Sound? / Sound techniques. 
The Restaurant - Putting the DNA of the airport into every frame
COMEDY! - Teaching someone a foreign language… 
A little bit of backstory - Opening sequence – establishing the normal airport. 
Exposistion. 


Food photography – naturalism but delicious. Intercutting.  







· I like the idea – I just spent 20 hours in transit back from China so I know how shitty airports can be. 

· I also feel like really getting the sense of the misery of travel and the way we all ignore our fellow passengers is key to landing the story – I feel like there is a charming and witty way to do this up to through observed footage of life at the airport. Maybe short comical interviews to establish what traveling is normally like. 

The key is going to be casting. Finding people who are just impossible not too watch fascinating folks who are warm, eccentric, sweet and different too one another. Opposites attract type narratives will work as well as finding people we know will click. We wanna pair the business lady from wall street with the Indian student flying home for Divali etc etc.  I think we are gonna want a few runs at it. Are you intending to - shoot multiple episodes – feature multiple couples? we are looking to cast people who are passionate about their local cuisine 
· 

· We could cast by flying people in or we could come up with a way of finding real travellers. 

· Scope of the story – are we telling back-story outside the airport or do we meet everyone at the airport. Either way one of the key ways to engage the audience will be to get to know our cast – tell the backstory – if we know them we care and cant stop watching. 

· Then there’s the food. Shooting food is always such a struggle because as the audience cant taste it you have to make it look delicious but also real – the trip does this really well. 


1st Dates & The Trip…

Setting – 

Limited backstory – but get to know people 
A set-up sequence with the food 
Fushion food as a metaphor for fusion people – grade airport down – make restaurant vibrant 
Pre-casting in an organic way? 
Concentrate on several characters
Food as natural but beautiful 
Putting the DNA of the airport into every frame
Come back on long lenseses to allow real conversations
Opposites attract 

Casting – using social handles

Section on Intro – 
Section casting 
Second day in the kitchen 

Pre-casting essential knowing to plan awesome dishes.

David gelb – non-fiction 
Chris smith – smuggler 

Food is identity – its who we are, we come from – we are looking to cast people who are passionate about their local cuisine 

Parity between ingredients being shared and friendship coming together. 

Casting depends on that balance of authenticity and amazing people. 

Hi Maddy, 

I am not sure if you are across this coke / Jet Blue job that I’m treating on. We are up against David Gelb from Nonfiction. So really grown-up doc team. I think a big part of winning this job is going to be in presenting a genius casting methodology. I was wondering if we could ask Lucy for her take on it as getting as many perspectives on this would be really useful I think. 

Big up comedy – knock down pretentious food stuff. Clash of characters – people who aren’t adventurious – “I just love my Philly Cheese Steak’
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